“ChooseMyPlate.gov Infomercial Challenge”

Engagement Scenario
How many times have you channel surfed and landed on an infomercial? They can be fun to watch and the product may be just what you are looking for but they are all not created equally. Can you always trust the product? We have learned that deceptive practices have been used in the production of television infomercials. More importantly, we now understand the Federal Trade Commission (FTC) has to wait until a deceptive claim is filed against an infomercial. Meaning, it could air on television for millions of people to watch and buy their products before anything is done about it. Because of this, the FTC has launched an ongoing investigation. They found deceptive weight-loss infomercials running rampant. Half of all weight-loss infomercials studied contained at least one false claim. 
Unfortunately the effects of false claims on television have impacted the American family. One indication is the unusual items being packed for lunch from home. Today students are bringing protein enhancements which vary from bars to shakes. Some are sprinkling a product that says they are tastant crystals on their food which curb your appetite. We’ve learned that there is nothing better for you and weight management than healthy meals, activity, and calorie balance.

Your team has been challenged to write a script for an infomercial that would promote and establish the credibility of the website www.ChooseMyPlate.gov. While the USDA wants you to have creative license, there are a few guiding principles you must abide by to win this production contract. 

1. Identify the host(s) of the infomercial

2. Identify the experts to provide testimonials. They must have the credentials to provide expert testimony on nutrition or dietary guidelines. Their professional biography must be provided to the USDA. 

3. Identify real people that have utilized the website’s features for testimonials. (No actors)

4. You may only make nutritional claims that are located at www.ChooseMyPlate.gov or one of its other website links such as www.DietaryGuidelines.gov 

5. The main focus of the infomercial needs to be on website features which assist the user with weight management. 

6. The USDA’s goal is to make this site “the go to place for Americans inquiring about nutritional information.” 

There are many attractive features to the www.ChooseMyPlate.gov website and it is your challenge to identify what would hook a viewer into watching this 10 minute infomercial. What will you focus on?

You will learn more details tomorrow about this challenge. 

